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Research explores reasons for patients’
medical nutrition struggles

Analysis by Arla Foods Ingredients has provided new insights into the reasons so many patients
struggle to complete a medical nutrition plan.

The nutrition leader studied data based on 12,000 patients with serious illnesses in 12 different
countries.! Seven in ten were recommended medical nutrition plans but three in ten of these
did not manage to complete them. The most common reasons for non-completion of plans were
price, struggles ingesting or digesting products, and bodily intolerance.

To provide a deeper understanding and to listen to the voices of patients, Arla Foods Ingredients
also commissioned new qualitative research. It focused on the experiences of 40 people with
cancer, sarcopenia, or gut-related illnesses, all of whom were following, or had followed, a
medical nutrition plan.?

One of the areas it explored was the taste and texture of products — an aspect of the medical
nutrition experience that commonly plays a role in daily non-compliance.

Initial reactions to the taste of products were often negative, but tended to become more
positive over time. However, texture challenges appeared harder to overcome. Many of the
participants found that medical drinks had an unpleasant consistency, with comments including
“the thickness is difficult and sometimes makes you gag” and “[it] can almost be nauseating to
drink.”

Helle Nyby Klinge, Sales Development Manager at Arla Foods Ingredients, said: “Medical
nutrition is a vital aspect of recovery from illness, so it’s worrying that so many patients are
either not recommended a plan in the first place, or don’t complete it. With this research, we
wanted to look at the big picture, but also to listen to the voices of individual patients. It’s clear
that they are doing their best to comply, but face a range of challenges — not just the price of
products, but also basic issues like taste and texture. The good news is that these can often be
overcome by medical nutrition manufacturers, giving patients a better experience and helping
them increase their chances of faster recovery.”

1 FMCG Gurus’ Medical Nutrition Insights database, N: 12000 from Brazil, China, France, Germany,
Indonesia, Italy, Japan, South Korea, Spain, UK, US, Vietnam, 2019-2021

2 Qualitative study on medical nutrition with 40 patients in four countries (Germany, UK, China, US).
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The findings will be discussed in Arla Foods Ingredients’ first ever medical nutrition webinar on
6th June. Experts taking part will include Randi Tobberup, Ph. D, MSc, RD Head of Clinical
Dietitians at the Center for Nutrition and Bowel Failure at Aalborg University in Denmark.

Further findings from the research will be unveiled in the webinar. To register visit:
https://bit.ly/4AbudbBm

For more information contact:
Steve Harman, Ingredient Communications
Tel: +44 (0)7538 118079 | Email: steve@ingredientcommunications.com

About Arla Foods Ingredients

Arla Foods Ingredients is a global leader in improving premium nutrition. Together with our
customers, research partners, suppliers, NGOs and others, we discover and deliver documented
ingredients and products that can advance lifelong nutrition for the benefit of consumers
around the world.

We serve leading global brands in early life nutrition, medical nutrition, sports nutrition, health
foods, and other foods and beverages.

Five reasons to choose us:
e We're passionate about improving nutrition
e Weinnovate by connecting the best
e We master both discovery and delivery
e  We build strong, long-lasting partnerships
o We are committed to sustainability

Headquartered in Denmark, Arla Foods Ingredients is a 100% owned subsidiary of Arla Foods.

https://www.arlafoodsingredients.com/

LinkedIn
http://www.linkedin.com/company/arla-foods-ingredients

LinkedIn (Latin America)
https://www.linkedin.com/showcase/arla-foods-ingredients-latin-america/

LinkedIn (China)
https://www.linkedin.com/showcase/arla-foods-ingredients-china/
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